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§1240.12 Honey products.

Honey products means products
wherein honey is a principal ingre-
dient.

[51 FR 26148, July 21, 1986; 51 FR 29210, Aug.
15, 1986. Redesignated at 66 FR 21829, May 1,
2001]

§1240.13 Importer.

Importer means any person who im-
ports honey or honey products into the
United States as principal or as an
agent, broker, or consignee for any per-
son who produces honey or honey prod-
ucts outside of the United States for
sale in the United States, and who is
listed in the import records as the im-
porter of record for such honey or
honey products.

[66 FR 21829, May 1, 2001]

§1240.14 Industry information.

Industry information means informa-
tion or a program that will lead to the
development of new domestic and for-
eign markets, new marketing strate-
gies, or increased efficiency for the
honey industry, or an activity to en-
hance the image of honey and honey
products and of the honey industry.

[66 FR 21830, May 1, 2001]

§1240.15 Marketing.

Marketing means the sale or other
disposition in commerce of honey or
honey products.

[51 FR 26148, July 21, 1986; 51 FR 29210, Aug.
15, 1986. Redesignated at 56 FR 37456, Aug. 7,
1991]

§1240.16 National honey marketing co-
operative.

National honey marketing cooperative
means a cooperative that markets its
products in at least two of the fol-
lowing four regions of the United
States, as determined by the Sec-
retary:

(a) The Atlantic Coast, including the
District of Columbia and the Common-
wealth of Puerto Rico;

(b) The Mideast;

(c) The Midwest; and

(d) The Pacific, including the states
of Alaska and Hawaii.

[66 FR 21830, May 1, 2001]

§1240.22

§1240.17

Part means the Honey Research, Pro-
motion, and Consumer Information
Order and all rules, regulations, and
supplemental orders issued thereunder,
and the order shall be a ‘“‘subpart” of
such part.

Part and subpart.

[51 FR 26148, July 21, 1986; 51 FR 29210, Aug.
15, 1986. Redesignated at 56 FR 37456, Aug. 7,
1991, and further redesignated at 66 FR 21829,
May 1, 2001]

§1240.18 Person.

Person means any individual, group
of individuals, partnership, corpora-
tion, association, cooperative, or any
other entity.

[51 FR 26148, July 21, 1986; 51 FR 29210, Aug.
15, 1986. Redesignated at 66 FR 21829, May 1,
2001]

§1240.19 Plans and projects.

Plans and projects means those re-
search, promotion, industry informa-
tion, and consumer education plans,
studies, or projects established pursu-
ant to §§1240.38 and 1240.39.

[66 FR 21830, May 1, 2001]

§1240.20 Producer.

Producer means any person who pro-
duces honey in any State for sale in
commerce.

[51 FR 26148, July 21, 1986; 51 FR 29210, Aug.
15, 1986. Redesignated at 66 FR 21829, May 1,
2001]

§1240.21 Producer-packer.

Producer-packer means any person
who is both a producer and handler of
honey or honey products.

[51 FR 26148, July 21, 1986; 51 FR 29210, Aug.
15, 1986. Redesignated at 66 FR 21829, May 1,
2001]

§1240.22 Promotion.

Promotion means any action, includ-
ing paid advertising and public rela-
tions, to present a favorable image for
honey or honey products to the public
with the express intent of improving
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